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Outreach Plan
A. Summary Overview of Outreach Plan
The University of Wisconsin – Madison plans to meet and exceed the given requirements for the Challenge X outreach competition. First, we plan to execute our own PR event, which will further add to media relations. Some ideas of the Wisconsin PR event include Wisconsin Clean Cities Biodiesel Awareness Reception, Hybridfest, and Alternative Fuel car show. Second, the Madison team will seek out any events related to math, science, and engineering on the UW-Madison campus, such as the Engineering Expo, Engineering Bash, and Science Expositions, in order to organize the participation of our Challenge X vehicle, Moovada, in these events.   Second, we will make an attempt to organize more youth related events.  An event such as the Engineering Expo, will involve youths, professionals in science and engineering and engineering students, and the general public on three separate days.  Also, the Madison team will seek out interested local elementary, middle, and high schools for tours of the garage.  Methods of getting UW-Madison students interested in Challenge X will improve by making new posters to be posted around the campus encouraging them to join, sending out mass emails to the student body informing them about the kick-off meeting, and placing the Moovada in front of Engineering Hall (a location at which a large amount of the Engineering student body passes through each day) with team members present to answer questions about Challenge X.  Sponsor relations will be maintained by sending out the UW-Madison’s Quarterly Cow in which the events that took place at competition for Challenge X 2006 is laid out in detail and the Moovada’s rear subframe is described.  Also, we will organize events where the sponsors are able to see the Moovada and how their product has been integrated into it.  In addition, we believe improvements in the team website, including better aesthetics, more interactive features, an increased amount of information about the team, and continuous updates, will increase the quality of communication with the general public and will give a better impression of the caliber of the UW-Madison Hybrid Vehicle Team.   
Target audiences:

1. Youth K-12

2. General Public

3. College students

4. Sponsors

B. Media  Relations (Requirement of 5 media hits)
Our goals for the upcoming year are to continue to participate in events involving our target audiences.  Specifically, we plan to execute our own PR events (in which the Challenge X team is the focus), which will further add to media relations.     

C. Youth Outreach (Requirement of 3 events)
	Activity


	Tentative Date


	Overview of Event
	Audience
	Participants

	Science FunFest
	October 17, 2006
	Held in Ottawa, Ontario, the event includes talking to middle school children about the hybrid project and promoting engineering
	School Class, Grade 7, approximate 20 kids
	Becky Gunn

	Middle School Shop Tour
	November 2, 2006
	Explaining the hybrid project to middle school children and the importance of engineers
	School Class 20 kids
	Glenn Bower, Becky Gunn

	Engineering Expo
	April 19-21, 2006
	Show local grade school children engineering and the hybrid vehicle project
	Over 100 kids per day
	Glenn Bower, Becky Gunn, Dan Mehr…. Most of the team is required to attend


D. Community Outreach (Requirement of 3 events)
	Activity


	Tentative Date


	Overview of Event
	Audience
	Participants

	Wisconsin Clean Cities Biodiesel Awareness Reception
	July 08, 2006
	The Moovada will be shown with Guster and there will be pictures taken with them.  Also, there will be owners of biodiesel running farming trucks present to ask questions
	Guster fans, 
	Dean Wilkenson, Nick Matthias, Matt Coyne, Lehla Vakili, and Glenn Bower



	Hybridfest
	July 21, 2006
	There will be several hybrid owners present along with different stands open to inform the general public about hybrids.  The EV1 will also be accompanying the Moovada at this event.
	Hybrid owners and the general public
	Controls Leader, Steve Erlin; Matt Coyne; Advisor, Glenn Bower; and Danny Bocci



	Engineering Bash
	September 09, 2006
	Promote the Hybrid Vehicle team, spread message about the competition and gain interest in students
	UW-Madison freshman students
	Controls Leader, Steve Erlien; Team Leader, Becky Gunn; Outreach Leader,  Lehla Vakili,  Joshua Royalty, Matt Machalack; RADAR, Dan Mehr, Danny Bocci



	Fall team kick-off Event
	September 13, 2006
	Kickoff to promote the Vehicle team and gain new membership
	UW-Madison Students
	Advisor, Glenn Bower; Outreach Leader, Lehla Vakili; Drivetrain Leader, Dean Wilkenson, Nick Matthias; Outreach Leader, Lehla Vakili, Steve Erlien; Team Leader, Becky Gunn, Dave; Mechanical Leader, Ben Fjellanger, Kevin Stutenberg; RADAR, Dan Mehr, 

	Argonne National Laboratory Open House
	October 7, 2006
	Promote the Challenge X program sponsored by Argonne and show off the vehicle
	Illinois Public
	Team Leader, Becky Gunn; Radar, Dan Mehr; Drivetrain Leader, Dean Wilkinson, Danny Bocci; Advisor, Glenn Bower

	Homecoming Parade
	October 14, 2006
	Provide school spirit and show the accomplishments of the hybrid vehicle team
	Madison public
	Matt Coyne, Matt Simonini, Matt Michlak, Nick Matthias; Drive Train Leader, Dean Wilkenson, Charles Alhands; Team Leader, Becky Gunn

	Canadian Air Resource Center Open House
	October 15, 2006
	Show the car to the public to display what UW has done with the Challenge X vehicle
	
	Team Leader, Becky Gunn; Radar, Dan Mehr; Nick Matthias; Advisor, Glenn Bower, Matt Simonini

	Alternative Fuel car show
	October 24, 2006
	Show research applications for hybrid vehicles and alternative fuels.  
	UW-Madison Students
	Advisor, Glenn Bower; Outreach Coordinator, Lehla Vakili; Team Leader, Becky Gunn, Matt Coyne, Kevin Stutenberg; Controls Leader, Steve Erlien


E. Sponsor Outreach (Requirement of 1 event)
	Activity


	Tentative Date


	Overview of Event
	Audience
	Participants

	Dana Event
	October 26, 2006
	Vehicle on display at Dana
	Sponsors
	Advisor, Glenn Bower; RADAR, Dan Mehr

	Ballard Event
	October 26, 2006
	Vehicle on display at Ballard
	Sponsors
	Advisor, Glenn Bower; RADAR, Dan Mehr

	Ford Event
	October 26, 2006
	Vehicle on display at Ford
	Sponsors
	Advisor, Glenn Bower; RADAR, Dan Mehr


F. Website

· Media events for the past year up to present will be updated in the Media Events link on the homepage
· There will be continuous updates for the mover and shaker award on the challenge X link from the homepage.  The Mover and Shaker Award is given to team members that have dedicated a lot of their time and the recipients are usually new members.
· A few of the aesthetic aspects of the webpage will be altered, such as the motion W’s on the menu on the front page. Also, tables, separators, and nice fonts have been updated.
· All the links in the links page will be updated so that they all work
· In the Challenge X page, the competition results will be added
· New pictures will be added to the photo gallery of all the newest events
· An interactive link will be added so that visitors can give their input on what they would like in their Equinox
· The new Quarterly Cow will be added to the Quarterly Newsletter link from the home page
Reported by:

Lehla Vakili, Becky Gunn


Date: Nov 2, 2006
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